HSE4M – Passion Project: Final Product
What, Why, How?
Your final product will consist of three facets:

1) Awareness: This facet will contain the bulk of your research from the semester, and answer for the audience you have chosen the “What” and “Why” aspects of your project. This facet should be more than a simple Power Point presentation, and focus on creating not only an awareness, but an emotional and mental impact on your target audience. This can be rolled out in a number of ways, and is not limited to one medium (i.e. class-to-class, display information booth in guidance/the lunch room, flyers on car windshields, etc.)

2) Making a difference: Your overall focus for the semester was always with the end-goal of “making a difference”.  Most often, raising awareness is only a simple first step. Your concrete final product will address the “How” of this product. HOW are you going to make a difference? Fundraising for a cause is a simple end goal, but is not the only one. Research various organizations and how one can make a difference. It could be by donating time to a cause, organizing an event, creating a dramatic skit, running a concert, and any multitude of other options.
3) Metacognitive Reflection: Once the project is done you will complete a 2 page reflection that addresses the following sections:

a) What went right?

b) What went wrong or could have been done better? Why did it go wrong, and/or how could it have been improved?

c) Your overall feelings on your Passion Project and the results

Mark Scheme – Passion Project:
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